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New Book ***** Print on Demand *****. What does marketing success look like in a digital, social, mobile (DSM)
age ? Marketers and researchers are playing catch-up ball. marketers are trying to catch up to consumers and
researchers are struggling to catch up to the real time needs of marketers. Today, researchers still monitor
brand KPIs that mostly come from brand tracking which largely follows the old model.survey-based, backward
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sharing their thoughts via social media, consumers have become part of the media equation and marketers
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book leverages the marketing and research knowledge that Rubinson Partners, Inc. s founder has used to
consult with some of the world s leading marketers and has been endorsed by readers sharing these ideas over
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perspectives, and finally offering six new digital and social media metrics that are critical for brands to monitor
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